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ADVERTISING. PERSPECTIVE.

Financial Federal

How do you stand apart with a name that blends in? And what was different about this bank that others
might appreciate? It was our job to find out. Their team of residential lending experts were so good they could

do it all over the phone. And that was just the hook we were looking for. Thus the dawn of the invisible campaign.

It’s what you don’t see
that makes us different.

At Financial Federal what you don’t see is what will catch your \~
eye. Someone to handle all the details and paperwork behind

your mortgage application. We see to all of that, giving you the FIN ANCIAL
freedom to see to something more important. Your life. While FEDERAL

we conveniently disappear, the most competitive mortgage . , o
S/gy LY E28 Service thats Out of Sight.

rates and superior service do 756-2848

appear. And isn’t that what
you’re really looking for?

John Loebel
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